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Going against conventional marketing wisdom, Absolute Value reveals what really influences customers
today and offers a new framework—the Influence Mix, atotally new way of thinking about consumer
decision making and marketing, and about devel oping more effective business strategies.

How people buy things has changed profoundly—yet the fundamental thinking about consumer decision-
making and marketing has not. Most marketers still believe that they can shape consumers' perception and
drive their behavior. In this provocative book, Stanford professor Itamar Simonson and bestselling author
Emanuel Rosen show why current mantras are losing their relevance. When consumers base their decisions
on reviews from other users, easily accessed expert opinions, price comparison apps, and other emerging
technol ogies, everything changes.

Absolute Value answers the pressing questions of how to influence customers in this new age. Simonson and
Raosen point out the old-school marketing concepts that need to change and explain how a company should
design its communication strategy, market research program, and segmentation strategy in the new
environment. Filled with deep analysis, case studies, and cutting-edge research, this forward-looking book
provides atotally new way of thinking about marketing.
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From reader reviews:
Dennis Boone:

Playing with family in a park, coming to see the coastal world or hanging out with palsis thing that usually
you will have done when you have spare time, after that why you don't try point that really opposite from
that. 1 activity that make you not experiencing tired but still relaxing, trilling like on roller coaster you
already been ride on and with addition of knowledge. Even you love Absolute Vaue: What Really
Influences Customers in the Age of (Nearly) Perfect Information, you could enjoy both. It isgood
combination right, you still would like to missit? What kind of hang-out typeisit? Oh serioudly its mind
hangout folks. What? Still don't understand it, oh come on its called reading friends.

Darcie Hartman:

Areyou kind of stressful person, only have 10 or even 15 minute in your moment to upgrading your mind
expertise or thinking skill even analytical thinking? Then you are having problem with the book than can
satisfy your short time to read it because all of this time you only find guide that need more time to be study.
Absolute Value: What Really Influences Customersin the Age of (Nearly) Perfect Information can be your
answer because it can be read by an individual who have those short time problems.

LindaKing:

Reading a book for being new life style in this calendar year; every people loves to read a book. When you
learn abook you can get alots of benefit. When you read ebooks, you can improve your knowledge, mainly
because book has alot of information onto it. The information that you will get depend on what types of
book that you have read. If you need to get information about your study, you can read education books, but
if you act like you want to entertain yourself you are able to afiction books, this kind of us novel, comics,
along with soon. The Absolute Vaue: What Really Influences Customersin the Age of (Nearly) Perfect
Information will give you new experience in reading a book.

Brandy Ander son:

Isit you actually who having spare time after that spend it whole day simply by watching television
programs or just lying down on the bed? Do you need something new? This Absolute Value: What Really
Influences Customers in the Age of (Nearly) Perfect Information can be the solution, oh how comes? It'sa
book you know. Y ou are therefore out of date, spending your spare time by reading in this brand new erais
common not a geek activity. So what these publications have than the others?
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